
 

 

 



 
 

 

 
 

 
 
 
 

 

CONSCIOUS SELLING SYSTEM™ 
The Strategic Guide To High Compassion Selling 

 
 
CHAPTERS 
 
Why you need to position your marketing – Page 4 

And Then The Angels Sang – Page 5  

The Chocolate Cake Model – Page 6 

The Problem With The Standard Selling Model – Page 8  

How To Get Your Ideal Clients To Sell Themselves – Page 9 

The Three Brains – Page 10 

Total Genius™ Webinar Framework – Page 16  

Biggest Mistakes That Kill Your Sales – Page 20 

 
 
 
 
 
 
 
 
 
 
 
 

© Total Genius™ All Right Reserved 

1 

http://totalgenius.net/


 
 

 

 

WHY THE CONSCIOUS SELLING SYSTEM EXISTS 
 

You’re working hard at your business and trying to figure out how to get clients and                

achieve selling success. After all, you have a business to make money, but so far that                

seems more like a goal than a realization. 

 

You’ve tried the sales scripts and standard selling methods, but that’s not working 

either. It feels sleazy and awkward (and that’s because IT IS - more on this later). 

You’ve may have even tried online webinars only to find that no one shows up, let 

alone buys, and barely any even stay until the end. You’ve tried Facebook ads - and 

it’s hit and miss (mostly miss). And you’ve tried knocking on doors and the old 

fashioned cell phone.  

 

SLAM. 

 

If you feel like a failure and wonder if you’re cut out for this “business thing”. Don’t 

worry. There’s a reason you can’t master the art of selling and it’s not because there 

is something wrong with you. It’s because you may have been taught a faulty 

method. 

 

The reality is, selling actually isn’t what you need to learn. 

 

Quite frankly, freebie offers, getting onto lists, and attending webinars trying to learn 

how to effectively learn how to do a webinar, a sales funnel, and how to master the art of 

selling - and actually convert prospects to clients - is defeating. It’s a broken system that 

sends most entrepreneurs, learning things you don’t need to know, doing things that feel 

sleazy and awkward, and in the end NOT getting clients, NOT instilling belief in yourself, 

and chasing up an unfulfilling and broken tree. You end up listening and sorting through 

fluff, sales pitches, and wasting time when very little value was actually being offered. 
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I mean, why would anyone log onto a webinar when you can get the same information 

reading a blog post or using Google? Why sign up to be on someone’s list when all they 

are going to do is hound you, never address your urgent problems, and ultimately, 

become  white noise, just like everyone else?  

 

In the end, if YOU wouldn’t even take time to sign up for your own webinar, let alone 

listen to a sales pitch… so why would someone else? 

 

AND THEN ANGELS SANG… 
 

What you really need to know is how to create an effective  sales strategy - from the 

email sales funnel, to the webinar, to 1:1 contact, to closing the  sale. In essence, the sales 

process from start to finish. 

 

The Conscious Selling System™ System was created for high achieving, intelligent, 

and purposeful entrepreneurs and business owners who are struggling to get your 

message out, get clients, and make sales.  And overall, you ALSO have a BIG 

MESSAGE and MISSION to share with the world. 

 

Is that too much to ask? 

 

The Conscious Selling System™ System is not based on a cookie cutter, general model. 

Instead it is based on the psychology of how people buy . Your sales potential starts 

BEFORE someone SEES YOU.  That means that everything you are saying, doing, and 

being in your business, WHAT exactly you need to focus on, what you need to learn, and 

then understand and believe - needs to happen BEFORE you do anything else. 
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Your success can be inevitable if you know the steps and science behind WHAT needs 

to be done, how you need to think, and how your prospects think, and how to produce a 

bulletproof mindset EVERYDAY. 

 

With The Conscious Selling System™ System, you will discover a deeper part of your 

message and mission. You will be diving into the psychological thought patterns and 

wording that not only attracts and engages your ideal client’s mind, but makes YOU, the 

business owner,  develop a deeper and exciting insight into your own mind.   

 

You are about to get a 360 view of your business, so you can uncover that unique 

message in your business that will set you up to be Conscious Selling System™.  

 

In the end, everything from your insightful edge, your FEELINGS SALES FUNNEL , and 

how you see your personal value - your Genius   - will be detailed out in a step by step 

process. 
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THE CHOCOLATE CAKE MODEL 
 
You need to understand that if people are going to decide to opt-in to your offer, attend 

your webinar and/or purchase your offer, they decide. They should want to buy what you 

are selling BEFORE you even put an offer up . And when it gets time to present them 

with the final training - a webinar, teleclass, presentation - they should be ASKING for 

your sales page during it!. And if they don’t, the ones who have the potential to buy will 

open and read your follow up email series not because of the pressure and urgency you 

have been taught to put on people, but because you have their answer - THE BIG IDEA - 

Their solution - Their heaven on earth. 

 

 

 
 
In order to understand how the selling process works, you need to understand human 

behavior. Us humans - EVERYBODY - is wired to want what we can’t have, run away that 
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which chases us, and value what we work for. So if you don’t have STATUS, if you are 

doing what EVERYBODY ELSE IS DOING AND TEACHING, if you’re trying to SELL 

people your product or service and NOT YOU and your VALUE and it’s NOT WORKING 

FOR YOU - If you want to get around HUMAN BEHAVIOR so that you can build your 

following, your wealth, and your status - you need to get around the normal human 

wiring. 

 
Humans are WIRED to want sweet things. We are WIRED to like things like apples 

because it’s built into the human condition to want naturally sweet things. It’s a stimulus. 

 

But chocolate cake? That’s what’s called a SUPERNORMAL STIMULUS. 

 

SUPERNORMAL STIMULUSES get around the natural defenses of the complex mind of 

humans. We aren’t “wired” to like chocolate cake. But it’s unavoidable that we do - just 

like cocaine to a drug addict - bypasses the normal human responses. 

 

A “supernormal stimulus” is about causing the human response of an unplanned 

FEELING.  It’s BIOLOGICAL. We - humans - can’t control the reaction to supernormal 

stimuluses. The things we are wired for - things that are part of our human genome, our 

human brains, and our human emotions are the same things that cause us to make 

decisions.  

 

Let’s take that chocolate cake. It makes your mouth water, your heart may even start to 

beat faster. And it creates a “wanting” inside of you. Those feelings are UNCONSCIOUS. 

They just happen. And depending on the amount of willpower you have that day, you 

may or may not be able to prevent yourself from eating that cake. 

 

In terms of your business, a supernormal stimuli is about understanding how to create              

that feeling in your marketing and message - that feeling that is communicated in your               

business that would produce that unconscious, REAL, feeling inside the minds of your             

ideal clients. 
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The feelings funnel, in actuality, is NOT a sleazy sales tactic. What you are going to learn                 

in the Conscious Selling System™ method is how, when you understand what your REAL              

MESSAGE is - your “genius”, your purpose, it connects to your potential ideal client in a                

REAL, and AUTHENTIC way.  

 

This is what positioning is. It the positioning of your message and purpose that solves an                

urgent problem for someone based on your BRAND STORY , and bypasses the normal             

human responses to run or ignore you. It makes YOU, the most important person to               

your potential ideal client, and the SUPERNORMAL STIMULUS of your message gets            

past the naturally defensive wiring of the buyer - who is weary of sleazy sales tactics -                 

and creates an authentic connection - that “wanting” necessary to connect to them and              

have them buy from you. 

 

And while that sounds difficult, it actually is not. This is about POSITIONING you and your                

business so get around human distraction, bypass your competition, and stand out            

amongst the noise your audience and potential clients are struggling with. 

 

In fact, POSITIONING, is how you bypass “selling”. It allows you to speak your mind, be                

you out loud, and sets you up as a category leader for what your business is. 

 

 

THE PROBLEM WITH THE STANDARD SELLING 
MODEL 
 
Most people spend their business lives trying to learn how to sell. They spend time 

trying to learn how to build rapport, learning how to listen and talk about what they do, 

and then somehow ask for money and wait for the other person to say “yes”. Someti mes 

it works, and sometimes it doesn’t. Business becomes a hit and miss game and you find 
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yourself struggling. Not making money. And wondering how you can make this actually 

work. 

 

You have been taught and are trying to learn HOW PEOPLE SELL  - and that won’t work 

for you if you don’t have a big list, solve an urgent problem, and have ALREADY 

developed a stimulus effect on your prospective clients. 

 

Learning how to “sell” the old, outdated way is like putting a blindfold on and trying to hit 

a target. If you don’t understand the target, can’t see the bulls eye, and are throwing 

darts in the air - you may  hit it, but chances are you will miss. Eventually you run out of 

darts (self esteem), and then you have to gather the darts and the process starts again. 

 

Instead, you need to understand how people take in information, what gets their             

attention, and what makes them willing to pull out a credit card. In other words, you                

need to understand the bulls eye and THEN how to hit it. 

 

This is what marketing and selling is, and ultimately, positioning - it’s the art of 

understanding human psychology, how your prospect’s mind works, and how to 

differentiate you and your business so it speaks to your ideal client’s needs. In the end, 

it’s not just about understanding your ideal client and becoming conscious    of your 

business soul.  Ultimately, it’s about understanding your own behavior, your motivations, 

and that you understand what human connection is, how our minds are wired to 

connect, and how our businesses and selling is the most conscious thing you can do. 

This is what it means to consciously  create success and to” get clients”. 

 
 

HOW TO GET YOUR IDEAL CLIENTS TO SELL 
THEMSELVES 
 
First, let’s understand the rules of the buying and selling game. Humans have inborn 

traits that are cognitively based. Whether you are a man or a woman, American, 
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European, Japanese… you’re human,  which means we all have these natural inborn 

human traits that cause us to react to situations in similar ways. 

 

Humans are wired to want what we can’t have. Move AWAY from what is trying to 

SELL you, and value things that we have to work for. 

 

Instead of learning how to sell, you need to learn how people buy and how to get them 

to pay attention to you, in addition to finding the value in what you do. You need to get 

their attention so they SEE you before you can even get them to consider buying 

anything from you. 

 

Traditionally selling the way it’s been taught doesn’t work for people unless you have 

STATUS - like a large, responsive list, lots of followers, and lots of popularity. What 

people are teaching you is what you should say (you know, the sales scripts), and how to 

“build rapport”, and they are teaching you as if you have a large audience already. But 

just as in the movies, playing Mr. Nice Guy never got the nerdy guy the girl in the end. :o 

 

To get anyone’s attention for the purposes of selling, you must get past the fight or flight 

brain. This brain is designed to run from potential danger - and in your case, someone 

who is trying to “sell” something and is perceived as dangerous. 

 

In order to understand this, you need to understand how the brain works. (don't worry -                

once you understand this, it will help you in ALL areas of communication in life - not just                  

selling). 

 

THE THREE BRAINS 
 
In order to understand how to get Conscious Selling System™, you need to understand 

how the brain works. 
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We have 3 brains. These three brains work to process information. This applies to 

EVERYONE. You, me, the guy down the street… we ALL are human and how the human 

brain works that way for everyone. This is how humans process information. 

 

1. The Physical/Fight or Flight brain (the reptilian brain) - the oldest  of the brains 
that tells you if you should run, kill, or mate with anything. This brain was designed to 
warn us of danger and keep us safe. ALL information passes through this brain first, and 
then travels back through these brains - Physical, emotional, and thinking brains. 
 
2. The Middle Brain (the amygdala) - where your emotion lives - your gut reactions, 
heartfelt thought, and decision-making. The middle brain has no voice but it judges and 
ranks status of people you meet and how you perceive that they play into your social 
hierarchy. Are they important? Are they someone with a high status? Status is judged at 
the most basic level by celebrity, wealth, and power. (Remember, you have none of that.) 
 
3. The Thinking Brain (prefrontal cortex) - this is where information is learned and             
stored. It’s the largest of the brains and most advanced. It knows facts and figures, and if                 
it had a name, we could call it Dr. 
 
Spock. So when you are producing content, churning out information, taking in 
information, logically processing things like “how much does this cost? What are the 
features? What are the benefits?” 
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Most people think that brain waves travel from your thinking brain to your prospects 

thinking brain. So you spew out facts, figures and logic when you “sell” - like features 

and benefits - you  

 

THINK - your prospect is going to say “awesome! Sounds just like what I need!” after 

they process it in their thinking brain. 

 

But that’s not how it works. 

 

Actually all information in ANY human - you the seller, your prospect or the homeless 

guy down the street - it all needs to pass through all 3 brains - from the back to the front 

- the fight or flight or flight brain to your emotional brain, and THEN to your thinking 

brain. If you, the seller #1 can’t get it out of your head that way due to fear, lack of 

internal status, or lack of information - that’s a problem. 

 

If you are perceived as dangerous, boring, or too detailed, our fight or flight brains will 

view that as a threat or something it has seen before (boring). Our fight or flight brain is 

designed as a gatekeeper to keep us “safe”. Back in the cave man days, this “reptilian” 

brain helped protect us from saber tooth tigers and also allowed us to be alert enough to 

spot a tiger by filtering out “common” or “boring” things. This brain is on high alert to 

protect us. 

 

Unfortunately, that means that if you aren’t a saber tooth tiger or have something 

interesting for your potential clients to want to learn more about,  you’ll never even get 

their attention. They are going to ignore you. Consider yourself BLOCKED. 

 
 

FIGHT OR FLIGHT BRAIN >>> EMOTIONAL BRAIN >>>THINKING BRAIN 
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The bigger problem is understanding how your prospect takes IN information. So if you 

don’t pass their fight or flight brain - get past their knee jerk reaction to run from you or 

ignore you, you won’t make it to the intelligent brain to present what you have. And if 

you can’t get past their fight or flight brain, you won’t reach their emotional brain - the 

one that judges status (oops - small list!) AND the brain that makes decisions (you’ve 

heard about “gut reactions”? That comes from this brain) you’ll never make it to the 

thinking brain again. 

 

You can’t sell to anyone who isn’t paying attention to you. There are 11 million bits of 

information going on at any one time. 11 million bits and we as humans can only notice 

40 bits - FOUR ZERO. That means that anything that doesn’t excite us, anything that 

looks similar to something they have seen before, who we don’t want to kill, run from, or 

mate with will never get past the fight or flight brain. In fact, it will remain UN-NOTICED. 

All of your great ideas, your life changing programs, the time, care, and effort you put 

into things, your beautiful graphics, your blog posts, your email funnel systems, all of 

those things you put tons of thought into will go unnoticed. Nothing. 

 

And almost worse yet, if you try to “sell” people, you’ll never make it past their fight and                  

flight brain. They will see you as a threat not a blessing, and will RUN, BLOCK, and NOT                  

pay attention to you. 

 

So how do you overcome this block of being feared and ignored? 

 

The first step in getting Conscious Selling System™ is to understand the structure of the 

Positioning Pitch™.  

 

The Positioning Pitch™ is how your message and marketing work together to set up your 

genius positioning. From the words that you say to how you present it will make the 

difference between whether they see you as a solution or not. 
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So before we dive into the insight  into your actual business, let’s understand the 

problems you may be currently experiencing. 

 

 

1. SELL THEM THE URGENT PROBLEM, NOT THE SOLUTION 

Most people are selling the solution: “The 5 steps to curing bad skin”, “3 ways to make 

money now”, “How to end fear”. 

 

That’s great but there is no reason to be interested in you. If someone has a problem - 

an urgent problem, they are looking for someone that understands that problem. 

 

To get the attention of your ideal client above the noise of random distraction, and in                

order to get past their automatic fight or flight response to block out things that are                

trying to sell to them, you have to present your product or service with a “BIG IDEA”. In                  

order to make it past the fight or flight brain without selling, you need to EXCITE it. 

 

Effective storytelling will give your potential client context as to the urgency of their              

problem. This gives their situation perspective, which is important to move them into             

taking an action towards you. 

 

For example: I have a bad skin problem and you are a nutritionist. You have a 7-day 

detox you are selling. Just telling someone that you have a 7-day detox and saying “oh it 

helps with bad skin” may sell, but for most people, will fall on deaf ears. EVERYONE has 

a detox program. Why you? What makes you special? 

 

But if you were to describe your story of the pain and embarrassment of your skin 

disorder that you cured, or the missed opportunities you backed out of because you 

didn’t like the way you looked, do you think their ears would perk up? 
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What if you were to describe how NOT fixing their skin issues could later turn into 

disease in their body and more distress in their lives? How the missed opportunities 

could result in lost income, lost relationships, and lost self-esteem? 

 

What personal experiences have you gone through that you can tell to demonstrate 

success to your audience? How is this DIFFERENT than your competition? Are you 

different? How can you highlight that different? Remember, blending in means being 

IGNORED. What is your big idea?  How can you set it up so it appears to be a moving 

target that needs to be addressed? 

 

Showing your Big Idea as a story - widening the distance between the problem and the 

solution - is ATTENTION GETTING. Remember, no one will find the value in the solution, 

until they know how big the problem is. 

 

2. POSITION YOURSELF CORRECTLY 

Are you important? Why would they listen to you? Should they listen to you? 

 

Status is determined by three things: celebrity, money, and power. If you don’t have a 

big list, aren’t already well known, and aren’t the popular person, your status is LOW. 

 

So how do you establish status if you don’t have a list? Don’t have a following? 

 

YOU can create your status. Yes YOU! Despite common thought, you have the power 

inside of you. 

 

A study was done that had well-dressed men walk across a busy intersection in the 

middle of traffic. Time after time, people followed the man into the traffic - without 

thought towards danger. They trusted  his judgment, even though it was illogical because 

they perceived  him to know what he was doing. 
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That’s what having status can do.  When you don’t have that status, it’s hard to get 

people to trust you, listen to you and want to follow you. But you can overcome this with 

something called “situational status”. In other words, situational status can CREATE your 

STATUS. 

 

Situational status can be created by: 

1. Your Genius ( your unique value ) - understanding your unique  value and how to 

communicate it in such a way that the other person sees it too. Your unique value is 

more than just what you do. In fact, it’s based on who you are.  And while you may think 

“I know who I am and am still not attracting clients” - in fact, your unique value is deeper. 

It’s based on your greatest challenges, your weaknesses - which you know sooooo 

much about already because you spend a lot of time trying to FIX them and worrying 

about them),  and of course, your expertise and talent.  

 

2. Positioning - understanding how to position yourself and the situation - your 

webinar, your sales conversation, your marketing - in such a way that it positions you as 

the “star” (we will dive into this later) 

 

3. Storytelling - understanding how to capture your audience’s attention by know           

the right stories to tell, how to tell them, and how to create intrigue 

 

Being Conscious Selling System™ is about OWNING your value and then 

communicating it in order to build status, build your audience, capture people’s 

attention, and MAKE MONEY. 

 

If you are trying to win your target’s respect, attention, and money, they become the 

prize. 

 

When your target is trying to win your attention and respect, you are the  prize. 
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This is about owning your value. Understanding that what you are teaching is of high 

value to the right  audience. 

 
 

 

BIGGEST MISTAKES THAT KILL YOUR SALES 
 

The problem with how you may be selling and how you see others selling is that you are 

embodying 6 different personalities. Stop making these mistakes, transform yourself and 

you’ll stand apart from the crowd and have a business that people are dying to get 

involved with. 

 

#1 Friendly = Low Status 

You give your prospects the power by thanking them. Instead, acknowledge them and             

get into your big ideas, storytelling, and the benefits THEY by get joining you. 

 

#2 Excitement = Loss of Interest 

Over excitement often leads to spilling the solution. Your prospects will lose interest 

once they know they solution and are already thinking about #1 how to do it themselves 

or #2 who else offers the same solution. Ranking you against others and thinking they 

can do it themselves means that you hold no power. 

 

#3 Used Car Salesman 

Do not get caught up presenting the features and benefits. Decisions are made in the 

emotional brain. No amount of bells and whistles can convince a prospect to buy if the 

idea doesn’t excite them or feel  good to them. Loop back with your storytelling so they 

can see themselves improving their lives with your solution. 

 

#4 The Wizard 
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Present your solutions, your program, your products and services, but resist the 

temptation to talk them up so much that you end up sounding desperate. 

 

#5 People Pleaser 

Set your parameters and stick with them. If you offer a special, discount, or bonus, be 

clear about how it is acquired and the boundaries. However, be aware that making side 

deals, money back guarantees, special discounts, and “anything to make you happy” 

deals lower your status. 

 

#6 The Wolf 

Addressing common hesitations and objections can put people at ease to a certain 

extent, however, people can smell out if you are trying too hard to convince. It makes 

your prospects uncomfortable and may even put the wrong stories into their heads 

about your offer. 

 

 

CONCLUSION 
The Conscious Selling System™ System is here to help you launch your FEELINGS 

SALES FUNNEL in an authentic way that prizes your business and positions you as an 

authority your audience truly wants to listen to. 

 

If you get “stuck” you can visit www.totalgenius.net  for access to more resources and 

you can contact me at support@totalgenius.net . 
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A B O U T  T H E  C E O  & C R E A T I V E   D I R E C T O R 

 

Shana Yao is CEO and Your Marketing Mastermind ® of 

TOTAL GENIUS™, She is the Editor and Chief of The Business 

Luminary Magazine, and works with high achieving clients to 

empower them to own their expertise so they can make a 

bigger impact in the world, with a signature business that 

reflects their personal style. 

 

Driven by purpose, her mission is to build Luminary Leaders 

of tomorrow to light up the world with change and innovation. 

Her focus around the areas of holistic health, personal style, and mental clarity, are 

based on the belief that true success is found in becoming the person you are meant to 

be in life and using that to empower your business. For it's the combination of your 

greatest strengths, talents, and life experience that fulfills your life and creates true, 

everlasting success.  

 

She is an award-winning Business & Personal Success Strategist with over 28 years of 

experience managing multimillion dollar retail and shopping center locations, including 

the famed Rodeo Drive.  

 

Join her and other Luminary Leaders, lighting the world with their holistic and powerful 

businesses at the The Business Luminaries 
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